NAVAS MUHAMMED
DIGITAL MARKETER




ABOUT ME

My name is Navas Muhammed, and | am a digital marketer
with expertise in SEQO, social media marketing, and Google
Ads. | focus on creating strategies that help businesses
Increase visibility, drive traffic, and achieve measurable
growth in the digital space.




EDUCATION

ADVANCED DIPLOMA IN DIGITAL MARKETING
Skilz The Learning Hub, Kottakkal, Malappuram (2024 - 2025)

BACHELOR OF BUSINESS ADMINISTRATION (BBA)
Indira Gandhi National Open University (2024 - Present)

HIGHER SECONDARY EDUCATION

Oriental Higher Secondary School, Tirurangadi (2022 - 2024)




PROJECT EXPERIENCE




META ADS




MOBILE REPAIR INSTITUTE IN INDIA

| partnered with a leading smartphone training institute in
India to launch their WhatsApp ad campaign called
"WhatsApp Ad.” This campaign was strategically designed
with a Message objective and a daily budget of P150. The
performance and results of this campaign are summarized
below.
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TRAVEL AGENCY IN DUBAI

| managed 2 Meta Lead Form campaign targeting the GCC
audience and kerala audience with a daily budget of 200.
Utilizing carousel posters to showcase key offerings, the
campaign’'s engaging format and optimized lead form
effectively captured quality leads, delivering impactful
results.
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GOOGLE ADS




MOBILE REPAIR INSTITUTE IN INDIA

| managed a Google Ads search campaign exclusively
targeting brand-specific keywords to increase the online
visibility of a smartphone training institute in India. The
campaign focused on enhancing brand awareness and
reaching a highly relevant audience actively searching for

the institute, ensuring efficient use of the budget and
Impactful results.
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Top searches and words within searches where people saw your ads

britco and bridco fees

SEARCH TERM







WEBSITE: ( navasdigital.in )

Total irnpressions Average CTR ] Average position

4.29K 3.9%
®

N’\ N /\
- |I \-:.'I "\II A |Iln'--..ll A\ A |,7</ A\.
A Jﬁlfl‘*u-’lt_\“}!..,lj‘l*“' &{:ﬁfﬂf\i‘%{-{, A

Tr0edrdd 281002024 81102024 181102024 A0 2024 T 1402024

WEBSITE PERFORMANCE



https://navasdigital.in/
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THANK YOU
That's my portfolio so far.
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https://navasdigital.in/
http://www.linkedin.com/in/%20navasmuhammedin

